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The festive illumination and its influence on the holiday atmosphere has been actively studied
within the framework of architectural lighting projects as illumination contributes significantly to
the holiday ambiance [1]. However, the significance of festive lighting specifically tailored for
commercial spaces remains underestimated and underexplored. In many cases, the application of
festive lighting is relegated to solely functional or decorative without considering its profound
impact on consumer behaviour and emotional engagement. This paper aims to illuminate the
unexplored potentials of festive lighting in commercial contexts, arguing for a more nuanced and
strategic approach that can transform shopping environments and enhance the consumer experience.

Keywords: festive lighting, lighting technology, architecture, consumer behaviour, commercial
spaces.

Theory and Research Methods

This paper deals with the festive lighting implementation in commercial areas, which represents a
complex and extensive lighting project that involves elaborate lighting arrangements, layered
lighting structures, and assortments of different lighting fixtures [2].

Beyond embellishment, festive lighting in business premises serves as a pivotal element in creating
an engaging and welcoming environment that can transform consumer perception and enhance their
overall experience during the holiday seasons. Effective festive lighting not only captures the
essence of the holiday spirit but also supports commercial objectives by increasing dwell time and
encouraging consumer spending [3].

The constrained understanding among entrepreneurs regarding the potential of lighting to create a
holiday ambiance in commercial spaces often results in stereotypical approaches and a reduced
interest in the development of sophisticated holiday lighting strategies. This paper provides insights
into the importance of festive lighting and its design aspects that influence the holiday atmosphere
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in commercial areas as well. Without a nuanced appreciation of these factors, businesses may fail to
leverage the opportunity to attract customers.

Festive lighting has a profound psychological impact on consumers, creating an environment that
can significantly enhance their mood and satisfaction levels. Studies have demonstrated that people
exhibit more positive emotional states when they are satisfied with the ambiance of the public
space, which festive lighting can greatly influence. This satisfaction extends beyond mere
enjoyment of the holiday visuals; it includes a heightened sense of engagement and connection with
the space. [4]

Furthermore, the ambiance of a place, particularly in urban commercial zones, plays a crucial role in
how individuals perceive and interact with their environment. "Although the ambiance of urban
places is already recognized to have an effect on how people perceive places... it remains difficult to
measure and analyse the atmosphere/ambiance of a place” [4]. This complexity often leads to
underutilization in commercial strategies, where the potential of festive lighting to transform
shopping experiences is not fully exploited.

The interplay of architecture, lighting, and art forms a triad that can drastically improve the
attractiveness and functionality of commercial spaces [3]. Modern architectural theories support the
integration of these elements, suggesting that a well-designed commercial area that incorporates
artistic lighting can appeal to both locals and tourists. The transitory nature of festive lighting and
art installations offers a dynamic appeal, making commercial areas prime destinations for event-
tourism, especially during holidays.

Proper festive illumination [5] requires consideration of numerous factors. Specifically, it should
feature a harmonious and modern design that aligns with current trends, which change annually and
must also be taken into account. It is advisable to make light installations mobile and dynamic,
incorporating several alternating operational modes. This approach is more effective in attracting
customers than a static lighting display.

Results and Discussion

Fostering creativity and innovation in festive lighting designs enables commercial establishments to
create unique illumination that affects the holiday ambiance to engage customers emotionally [6].
By embracing diverse and dynamic lighting arrangements, business premises can stand out from the
competition, offering memorable shopping experiences that resonate on an emotional level with
consumers.

This approach involves understanding the nuances of lighting design, such as colour, intensity, and
interplay with architectural features, to create a cohesive and inviting holiday atmosphere. To
achieve an optimal festive lighting design in retail areaswarm colour temperatures are advisable for
creating a cosy and inviting atmosphere, which is often associated with holiday warmth and
intimacy.These hues can be enhanced with strategic placements that accentuate key architectural
elements, such as columns, alcoves, and facades, to draw attention and create depth. Additionally,
the interplay of light with architectural features should consider dynamic elements that can change
over time or in response to human interaction. Lighting intensity should be moderate, resembling
the soft glow of candlelight to enhance comfort and aesthetic appeal.
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In conclusion, festive illumination plays a critical role in shaping the holiday atmosphere within
commercial spaces, affecting consumer perceptions and behaviours in profound ways [3]. Lighting
in retail areas is a significant factor that influences consumer behaviour and shapes the spatial
characteristics of a sales venue, its visual accessibility, and the corresponding shopping ambiance
[7]. By implementing innovative and strategically designed festive lighting, commercial
establishments can enhance the aesthetic appeal of their spaces and create a more engaging and
emotionally resonant environment. This paper underscores the need for a deeper understanding and
appreciation of holiday lighting's potential benefits, advocating for a more thoughtful and
innovative approach to its use in commercial settings. The future of commercial festive lighting lies
in its ability to merge functionality with artistry, creating stunning and emotionally captivating
spaces.

The further research efforts could be concentrated on investigating how different festive lighting
configurations interact with consumer psychology during the holiday season. This could involve
controlled experiments to determine the optimal settings for enhancing shopping experiences.
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Bnusiane cBeroBoro odopmiieHuss Ha arMocdepy MNpa3gHHKAa aKTHBHO H3YYaeTcsi B paMKax
IPOEKTOB APXUTEKTYPHOTO OCBEHICHUSI, MOCKOJIBKY OHO 3HAYUTEIBHO CIIOCOOCTBYET CO3IaHHIO
ONIYIIEHHS BECETIOro TopkecTa [1].

Tem He MeHee, 3HauCHHE TNPA3THUYHOW WIUTFOMHHAIMH, CHCHUAIBHO aTaNTHPOBAHHOTO LIS
KOMMEPUECKUX MPOCTPAHCTB, OCTASTCS HEJOOLCHEHHBIM U HEIOCTATOYHO M3YYeHHBIM. Bo MHOTHX
clydasx TPUMEHCHHE TMPA3AHUIHOTO OCBEIICHHS CBOAUTCS JHIb K (QYHKIMOHAIBHOMY HJIH
JIEKOPaTUBHOMY aCIIEKTy, O€3 yJeTa ero riiy0oKOro BO3JICHCTBHS Ha TIOBEICHUE IOTPEOUTENCH U UX
IMOIMOHATBLHOE BOBJICUCHHUE.

I[aHHaf[ CTaTbs HAIIpaBJICHA Ha PAa3bACHCHUC HCU3YUCHHBIX IMOTCHIMAJIOB CBCTOBOI'O OQ)OpMHeHI/Iﬂ
B KOMMEPYECKHX KOHTEKCTaX, apryMEHTHPYsS B TOJb3y Oojiee NETalbHOTO M CTPATETHYECKOTO
MOAX0/a, KOTOPBIH MOXKET W3MEHHUTh TOPTOBYIO CpEIy H YIYYIIHTh KadeCTBO OOCITY)KHBaHHS
notpeduTenei.

Kniouegvle  cnosa: TNpa3zgHUYHOE  OCBELIEHUE, CBETOTEXHUKA, AapPXUTEKTypa, MOBEACHUE
notpeduTeneil, ToproBble 0OHEKTHI.

KoH@uukT uHTEpECcOB
ABTOpBI CTaThbU 3asBIAIOT, YTO y HUX HET KOH(DIMKTa MHTEPECOB M0 MaTepuaiaM JaHHOM CTaTbH

C TPCTbUMH JIMIAMU HAa MOMCHT I10Ja4YM CTATbU B PCAAKIHIO XXYpHaJld, © UM HHUYETO HEC U3BECTHO
O BO3MOJKHBIX KOH(I)J'II/IKTB.X HHTCPECOB B HACTOSAIICM CO CTOPOHBI TPECTHUX JIUII.
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